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Third-year Temasek Polytechnic students Elaina Ang
(left), and Louisiana Mei Gelpi, both 19, bought One
Direction hoodies and key chains.

Fans $plurge on 1D
One Direction’s pop-up store
here expects about 1,000
visitors every day.
TOH WEN LI reports


T

he opening of a One Direction
pop-up store at The Cathay has sent
fans of the English-Irish boyband
flocking with their wallets in one direction – towards it.
1D World’s launch last Monday saw some
40 fans, most of whom were secondary school
girls, queueing up from as early as 6am.
This is the first time such an official One Direction merchandise store has opened in
Asia. It is expected to attract about 1,000 visitors every day during its short time here –
Aug 19 to Sept 3.
Fourteen-year-old Britons Emily Glanville
and Bella Skues were among the first in line at
the store’s launch.
Emily, who bought a $40 life-sized standee
of band member Louis Tomlinson, said the
group’s attraction is based on the fact that
“the boys come from normal backgrounds
and don’t let fame get to their heads”.
The five-member boyband shot to fame after they auditioned individually in 2010 for the
talent show The X Factor and were put together as a group by Simon Cowell, a former American Idol judge. Although the group did not
win the show, it won the hearts of teenage
girls around the globe and is now one of the
most popular groups on the planet.
The boyband has sold 19 million singles
and 10 million albums to date, and has
18.5 million Facebook fans and 71 million
Twitter followers.
Other One Direction pop-up stores – in cities such as Boston, Glasgow and Barcelona –
were patronised by thousands of fans.
The Singapore store, which sells memorabilia ranging from $5 sticker sets to jumpsuits
costing $100, its most expensive item, also in-

cludes a karaoke booth where fans can sing
along to their favourite One Direction songs
for free.
Also in the 1,000 sq m store is a photo corner. It uses green screen technology to digitally superimpose fans next to One Direction
members in photos which cost $20 each.
Most of the early-bird visitors – who were
all female, with the exception of a few curious
male passers-by and those accompanying
their female friends – IN talked to found out
about the store’s opening via Twitter.
Jenice Tan, 14, who was with her friend Nazihah Jalani, 15, has so far spent more than
$600 on One Direction memorabilia ranging
from cups, shirts and shoes to magazines and
posters. She gets them from Ebay, blogshops
and malls. She also asked her uncle, who lives
in Sydney, to buy merchandise for her when
the band’s pop-up store turned up there early
this year.
Jenice feels the store in Singapore has
made it easier for her to support her favourite
band as she no longer has to traipse around
the island or trawl the Net for merchandise.
But the avid collector said: “Although the
shop has a wide range of stuff, I have most of
the things already.” She bought a life-sized
standee of band member Harry Styles on Monday, as she was on a budget.
“I want to get all five standees and put
them in front of my bed so I can see them
when I wake up.”
She hopes to be able to save up enough
money to buy the remaining four before the
pop-up shop closes.
Other fans, such as Ms Sharmaine Ong, 19,
a first-year student at the Singapore Management University, found the standees a tad
creepy and a bit obsessive. Ms Ong bought
T-shirts and stickers instead.
Sixteen-year-olds Casey Teo and Lucille
Mae made a beeline for the store after sitting
their preliminary exams that morning. Said Lucille with a laugh: “The things we do for One
Direction.”
Ms Afiqah Afiq, 18, persuaded her friend
Amirul Bayak, an 18-year-old national serviceman, to accompany her to the store’s launch.
The latter said: “She’s crazy, mental. Some-

Future Perfect consisted of three intertwined stories that explored the ethics of
concepts such as designer babies, the sale of stem cells and eternal youth. It was
performed by actors Joshua Lim, Sharda Harrison and Eleanor Tan (not pictured)
from The Necessary Stage.
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The 1,000 sq m pop-up store sells memorabilia
ranging from $5 sticker sets to jumpsuits
costing $100, its most expensive item.

Playing with ethics

S
Next to the One Direction pop-up merchandise
store is a karaoke booth, where fans can sing
their favourite One Direction songs for free.
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Jenice Tan, 14, bought a life-sized
standee of band member Harry Styles
for $40. She plans to collect all five.

times, I try to trick her and say that I’ve
bought her some One Direction stuff and she
cries when she realises I am joking.”
Ms Afiqah was spoilt for choice when she
entered the store. Said Mr Amirul: “She saw
all the items she wanted and looked at them
in stunned silence. Although she took lots of
photos, she didn’t buy anything because she
didn’t know which ones to choose.”
The pop-up store’s launch falls 10 days
ahead of Thursday’s premiere of the band’s
concert film This Is Us. The 90-minute production, which tells the story of the band’s rise to
fame, is directed by Morgan Spurlock, an
Academy Award-nominated documentary
filmmaker, and will be screened exclusively at
Cathay Cineplexes.
tohwenli@sph.com.sg

Fans can pay $20 for photos with
themselves superimposed next to band
members. Casey Teo (middle), 16 , who
took one with friends Lucille Mae (left), 16,
and Hamizah Asaari, 17, said: “These photos
are the closest we can get to them.”

hould people have “designer babies”? Is it
okay to stay young forever?
Biomedical ethical questions
such as these got a fun twist at
Balestier Hill Secondary School
last month when students were
treated to a play performed by
actors from The Necessary
Stage.
The half-hour-long play, titled Future Perfect, was staged
on July 29. It consisted of three
intertwined stories that explored the ethics of concepts
such as designer babies, the
sale of stem cells and eternal
youth.
For example, one of the characters considers engineering his
baby’s genes so that it would
not have genetic disorders such
as Down’s Syndrome.
Said Ryan Goh, 15, of the
play: “There was comedy in the
play which captured our attention while getting us to think
about serious ethical issues.”
The play was co-developed
by the Centre of Biomedical Ethics (CBmE) at the National University of Singapore’s (NUS)
Yong Loo Lin School of
Medicine and The Necessary Stage in 2011, with
the aim of making young
people more aware of
such issues.
Professor Alastair
Campbell, 75, direc-

tor of the CBmE, said during a
question-and answer session after the play: “We don’t want
just the doctors to be the ones
doing the thinking and making
all the decisions.”
Future Perfect was performed by a three-member cast
comprising thespians Joshua
Lim, 28, Sharda Harrison, 26,
and Eleanor Tan, 37.
Since last year, it has been
staged multiple times at the Science Centre Singapore and in
various secondary schools.
Said Ryan of the slightly
open-ended play: “It was really
thought-provoking... I think it
was good that students could
come up with their own conclusions.”
Toh Wen Li
Yakoob Khan,
15, said the
play was a
innovative and
creative way of
presenting the
normally dry
topic of ethics
to students.

